
Women’s Golf



Why?
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How?



Tip 1:
Awareness



Create
space!



(almost) 

Never Alone



Tip 2:
Be Involved



Activator!
aka ‘Glue’



Attention & fun



Stay in the lead…



Tip 3:
Add time to

chat! 



Tip 4:
Right time 

& date

Tip 4:
Right day & time



Tip 5:
Carefree 

environment



Tip 6: Encourage them!



Tip 7:
Inform 

Stakeholders



Tip 8:
Set the right 

example!



Tip 9: 
Think about your program

First date How?
• 4 hour program
• Marketing on outing with friends
• Fun and food
• Pay ‘normal’ price

• Marketing through
• Instagram
• Facebook 



Golf class
Course of 8 weeks

• 2 hours per week 
• 1,5 hour class
• 0,5 hour social

• Always with Activator
• Always play a hole
• One class different activity

• Yoga
• Cooking
• Mental

• Pay ‘normal’ price

• Marketing through
• Instagram
• Facebook 



Questions?
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